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To advertise, call: 1-800-397-0070

Successful

Advertisements

start with

USA TODAY
Marketplace

For advertising

information, call:

1-800-397-0070

To place your Public Notice in

our Marketplace section, call:

1-800-397-0070

PUBLIC

NOTICE

GET NOTICED!
Advertise in

USA TODAY’s
Marketplace!

(800) 397-0070
sales@russelljohns.com

FINANCIAL

FINANCIAL

HEALTH/FITNESS

A Garden Observed:
Cultivating A Life

by Melanie Boyer

Enchanting 220 page
coffee-table devotional filled

with garden photography

Available on Amazon

BOOKS / PUBLICATIONS

MARKETPLACE

ELIMINATE your

overwhelming debt
We can help if your total
debt is $10,000 or more!

Avoid bankruptcy today and
start over completely debt-free.

800-825-1306

THE CALL IS FREE.

CREDIT CARD DEBT

MEDICAL DEBT

PERSONAL LOANS

IMPROVE
YOUR CREDIT

SCORE

Are you getting hit
with high interest rates
because of a low credit
score? Improve it today!

800-852-4931

FREE Consultation
FREE Credit Evaluation

ATTENTION
If you’ve had Hernia Surgery

and have experienced any

800-478-7176800-478-7176

CALL THE HERNIA MESH
HELPLINE NOW AT

youmay be entitled to

COMPLICATIONS

SIGNIFICANT CASH
COMPENSATION.

If you or a loved one has

been diagnosedwith

ovarian cancer after using

talcum based products

youmay be entitled to

significant compensation

800-208-3526

TALCUM
POWDER

SETTLEMENT

To view more Classified listings,
visit: classifieds.usatoday.com

BUSINESS

BUSINESS

BUSINESS
OPPORTUNITIES

NOTICES

INVESTMENTS

BUSINESS CAPITAL

Venture
Capital

Available
Seeking viable projects

for investment

$10 Million
and above.

Call 212-634-4246

PUBLIC NOTICE SOUTHWEST FOODSERVICE EXCELLENCE (SFE),
ON BEHALF OF CONTRACTED DISTRICTS,

IS SOLICITING REQUESTS FOR PROPOSALS FOR

LOCAL FULL SERVICE DELIVERY, SFE 03-20-12 (MILK),
SFE 04-20-12 (FRESH BREAD), SFE 05-20-12 (ICE CREAM/

NOVELTIES/FROZEN BEVERAGES).

CONTRACTED DISTRICTS IN ARIZONA, GEORGIA,
MICHIGAN, MINNESOTA, MISSOURI, NEW MEXICO,
OKLAHOMA, PENNSYLVANIA, SOUTH CAROLINA,

TENNESSEE, TEXAS, AND WISCONSIN ARE INCLUDED
IN THIS RFP WITH CONTRACT TERM

JULY 1, 2020 THROUGH JUNE 30, 2021.

SEALED PROPOSALS WILL BE OPENED AT
3:00 PM CDT JUNE 9, 2020.

RFP INFORMATION, INCLUDING BUT NOT LIMITED TO,
TERMS AND CONDITIONS, DETAILED SPECIFICATIONS,
TECHNICAL REQUIREMENTS, EVALUATION METHOD/
CRITERIA, AWARD PROCESS, METHOD OF PAYMENT,
AND CONTRACTED DISTRICTS MAY BE OBTAINED AT
contactusprocurement@sfellc.org OR 806-701-4985.

SFE RESERVES THE RIGHT TO ACCEPT OR REJECT ANY
AND/OR ALL PROPOSALS.

Free Online
6-Figure

Side-Income
Training

Free & Easy Sign Up.
Immediate Access.

Sign Up Right Now @:
http://bit.ly/2V08Q4G

Affiliate Opp

INVESTORS NEEDED
Internal Medicine Office completed

Clinical Trial of Compounded Pharmacy
Drug for Erectile Dysfunction

Subjects are all Sildenafil (little blue pill) failures
60% success rate on all clinical trial subjects

561-212-8166
drmarkfreeman@aol.com

INVESTMENT OPPORTUNITY

INVESTMENTS

NEW CLASS OF GRADED ASSETS
100%-500% ROI in 6 -12 months
Outperforming S&P 500 10 years

not metals, coins, stamps, art, wine
(5k-25k) We do everything for you

Turn-key Opp. Call 800-896-4650

Notice to Bidders
Region 14 ESC (the “Lead Agency”), on behalf of

National Cooperative Purchasing Alliance (NCPA) and public
agencies in all 50 states, that elect to access the Master Agreement

is soliciting proposals to enter into Master Agreements for:

• Autonomous Security Systems and Services #10-20
• Facilities, Janitorial, Groundskeeping, Management Related

Products and Services #02-20
• General, Recyclable, and Food Waste Collection,

Compaction, Containment and Onsite Processing Systems
and Components #11-20

• Job Order Contracting in Virginia #03-20
• Landscaping Equipment, Installation, Services & Related

Products #08-20
• Laundry, and Ware Wash Chemicals, and Related Products,

and Services #06-20
• Photography and Yearbook Services #01-20
• Reconditioned Janitorial Equipment, and Janitorial Equipment

Parts #07-20
• Risk/Insurance Management Services #05-20
• Software Products, Services and Training #04-20
• Source to Pay E-commerce Solutions for Public Sector

Organizations #13-20
• Sports Lighting Products, Controls & Services #14-20
• Staffing Services and Related Solutions #12-20

Due Tuesday, June 16, 2020 at 2:00 pm CST

Responses shall be received electronically no later than the submittal
deadline via our online Bonfire portal at ncpa.bonfirehub.com.

To request a copy of specifications, please visit
NCPA’s website www.ncpa.us.

PUBLIC NOTICE OF BID
The Education Service Center, Region 2 is soliciting

bids for Texas Migrant Education Program 3rd Year
Re-interview Process through our e-procurement software.

Vendors must first register online and then obtain
the digital version of this RFP via their account at
https://goodbuy.esc2.net and then following the

instructions for submitting your response electronically.

All bids will be opened
Monday, June 8, 2020 at 10:00 a.m. CT via Zoom

(Join Zoom Meeting https://zoom.us/j/95689858834)
at ESC2, 209 N Water St., Corpus Christi,TX.

We reserve the right to accept or reject any or all bids
and to award each bid in the best interest of all

participating members.

PUBLIC NOTICE

PHOENIX – Stop it.
Enough already.
We want to watch Yankees ace Gerrit

Cole face Red Sox slugger J.D. Martinez
at Yankee Stadium, not MLB Commis-
sioner Rob Manfred and players’ union
chief Tony Clark arguing behind closed
doors.

We’d rather listen to the banging of
trash cans at Minute Maid Park in Hous-
ton than the eerie silence of major
league ballparks across America.

There are 36 million Americans who
fi�led for unemployment the past two
months during the coronavirus pan-
demic.

Do you think they really care who is
right or who is wrong as owners and
players debate the economics of playing
baseball without fans?

The last thing anyone can stomach is
listening to billionaires and millionaires
arguing over money before they can
start the 2020 baseball season.

If the season was unable to start be-
cause of COVID-19, with too many play-
ers and employees fearful of their safe-
ty, it’d be perfectly understandable.

If the season couldn’t start because
governmental and health offi�cials re-
fused to open their municipalities,
that’s their prerogative.

But when MLB and the union are ac-
tively discussing an exhaustive safety
and health plan that might be restrictive
but perhaps necessary with states re-
opening and governors are welcoming
professional sports back, baseball can-
not be shut down simply because of in-
fi�ghting over money.

If there is no Major League Baseball
played this year because the owners and
players can’t agree on salaries, it would
make the cancellation of the 1994 World
Series feel like a doubleheader rainout
in June.

It would destroy the sport.
Look, everyone in the game is going

to lose money this year.
Teams are projecting losses between

$84 million to $312 million.
Players will lose nearly half of their

income, with their up-front payments –
paying players with guaranteed con-
tracts $4,750 a day – ending May 24.

Team employees, from club presi-
dents to their amateur scouts, are hav-
ing their salaries slashed, with others
being furloughed until the winter and
many fearing they’ll be terminated
when their contacts expire in October.

It is ugly. It is terrifying. It is heart-
breaking.

So please, now is not the time to try 
to win a public relations battle with 
the fans, leaking internal documents to
the news media or waging a war of

words to legal teams.
No one wants to hear it.
Not now.
The owners want to start the season

by the fi�rst week of July, playing at least
82 regular-season games, but insist it’s
economically impossible to play with-
out fans unless the players agree to fur-
ther salary reductions.

The players want to play tomorrow, if
they could, with at least a 100-game
season, but have diffi�culty believing the
owners will lose $4 billion this season if
their salaries remain the same. They
simply can’t buy the notion that teams
will lose more money by playing than
having no season, even without fans.

Yet with hopes of teams gathering for
spring training by June 15 and playing
games by July 4, the two sides still have
not had a single exchange of a proposed
economic plan.

MLB owners agreed to present a 50-
50 revenue-sharing plan 10 days ago,
but once Clark and agent Scott Boras
publicly decried the proposal, saying it
would be immediately rejected, the
union hasn’t received a proposal.

The union might still scoff� at any idea
of a revenue-sharing plan but will tell
you they are open to listening to any

proposal MLB wants to off�er.
MLB will tell you that if the union

fl�atly refuses any revenue-sharing plan,
then the union should propose an eco-
nomic plan.

It’s possible this will come to an end
this week. Let’s hope.

Manfred and MLB attorneys plan to
present an economic plan to the union
by Friday, two people with direct knowl-
edge of the negotiations told USA
TODAY Sports, perhaps outlining with
greater detail their projected losses in
2020. The offi�cials spoke on the condi-
tion of anonymity because they were
unauthorized to publicly discuss the ne-
gotiations.

The union is eagerly awaiting the
proposal and then can spend the Me-
morial Day weekend poring over it, for-
mulating a counterproposal.

The players want the owners to at
least prove their economic duress,
which they formally requested a week
ago. If the owners demonstrate their
projected fi�nancial losses, the players
might be amenable to softening their
stance on restructuring salaries, which
already is costing them about $2 billion.

Perhaps there can be a compromise if
the two sides can agree to defer a por-

tion of the salaries this season only to
provide economic relief.

Maybe the players will be willing to
assume part of the risk if a second wave
of the coronavirus prematurely ends the
season, wiping out about $1 billion in
anticipated postseason revenue with
the expanded playoff�s.

Maybe it’s as simple as the owners
guaranteeing more regular-season
games to the players, or even giving the
union a cut of the postseason money.

There is no drop-dead deadline for
negotiations, the two sides say, but the
longer it drags out, fewer games will be
played, and more money will be lost.

They each are hoping an agreement
can be reached by June 3. The players
report to spring training on June 10. The
regular season starts July 1. And the en-
tire postseason is completed by Hallow-
een.

It’s still unfathomable, no matter
how much the rhetoric is put on public
display, to believe that baseball won’t be
played this summer.

It will happen.
Really, there is no choice.
But the clock is ticking.
It’s time for baseball to save itself be-

fore it’s too late.

MLB, players must play ball, make deal 
Bob Nightengale
Columnist

USA TODAY 

MLB is hoping for a 2020 season that could see sights such as the Braves and Freddie Freeman celebrating a run. 
ADAM HAGY/USA TODAY SPORTS


